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MEDIA RELEASE AND STORY PITCH Al PROMPTS :

A media relations pitch is a succinct and focused message crafted for journalists or media outlets, aiming to entice
them to spotlight a story or theme pertinent to your organization or client. It acts as a beckoning call for journalists
to delve deeper into the narrative or seek interview possibilities.

You might be pondering, yes, | understand... | requested Chat GPT to conjure a media release for my new “thing,”
encompassing the who, what, when, and where... yet it seemed to lack certain vital elements. In truth, | was
uncertain about our story or the angle to present. Thus, the release languished on our website and... didn’t gain any
traction.

The first step is to download our COMPLETE MEDIA RELATIONS STORY AND STRATEGY TEMPLATES and tips, which

include Al prompts and, more importantly, the essential details you need to infuse into Al to create something
truly impactful. But for now...

TURN THESE ANNOUNCEMENTS INTO STORIES PEOPLE NEED TO KNOW

PODCAST AND MEDIA PITCH PROMPTS: NEWSLETTER AND EMAIL PROMPTS: MEDIA RELEASE COPY:
¢ Unique story Angle ¢ Investor Update Email ¢ Product Launch
e Expert Commentary e Customer Appreciation Email e Company announcement
e Podcast Pitch Al Prompts e Press Invitation Email ¢ Funding Announcement
e Podcast Topic Suggestions * Leadership Change
e Event Announcement

SURE, CHAT GPT CAN WRITE YOUR MEDIA RELEASE
FOR YOU... CAN[CHATNGRIIGETR{OUION

INSTEAD OF WORRYING ABOUT ‘WHERE' YOUR STORY
WILL BE TOLD... LET'S MAKE SURE YOU HAVE
ASTORY TO TELL.

WITH OR WITHOUT CHAT GPT.



PRESS/MEDIA RELEASE Al PROMPTS

Strategic Partnership
Announcement
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E Milestone Celebration

Prompt:

- Draft a press release to announce our strategic partnership
with [partner's name]. Emphasize the synergy between our
organizations, the goals we aim to achieve together, and the
benefits this partnership will bring to our clients and the
industry.

Information Needed:

- Partner's Name and Industry: Obtain from partnership
agreements or official announcements.

- Objectives of the Partnership: Discuss with your business
development or strategy team.

- Key Benefits for Clients and Industry: Collaborate with
marketing and product teams to outline benefits.

- Quotes from Leadership of Both Organizations: Request
quotes from executives involved in the partnership.

- Specific Projects or Initiatives Involved: Detail from project
plans or strategic documents.

3 Event Announcement

Prompt:

- Write a press release for our upcoming event, [event name].
Focus on the event's objectives, agenda, prominent guest
speakers, and reasons why it's a must-attend for professionals
in our field.

Information Needed:

- Event Name and Date: Confirm with event planning or
marketing teams.

- Agenda and Key Topics: Create with input from event
organizers or subject matter experts.

- List of Guest Speakers and Their Credentials: Coordinate with
the speakers’ management or event planners.

- Target Audience and Why They Should Attend: Define with
marketing and sales teams.

- Location and Registration Details: Confirm logistical details
with event coordinators.

Prompt:

- Create a press release to celebrate our company's
achievement of [insert milestone]. Highlight our key
achievements, growth metrics, and the impact we have
made on the industry, along with quotes from leadership.

Information Needed:

- Specific Milestone Achieved: Identify from internal
reports or project timelines.

- Key Achievements and Growth Metrics: Gather from
analytics, sales reports, or financial statements.

- Impact on the Industry: Analyze industry reports or
gather insights from market analysis teams.

- Quotes from Leadership or Team Members: Request
input from key leaders or team members involved.

- Future Goals and Next Steps: Develop with strategic
planning teams.

|.I Product Launch

Prompt:

- Draft a press release for the launch of our new product,
[product name]. Include details about its unique features,
the problem it solves, and testimonials from beta testers
or early adopters.

Information Needed:

- Product Name and Description: Obtain from product
development or marketing teams.

- Unique Features and Benefits: Collaborate with product
managers and developers.

- Problem it Solves for Customers: Gather insights from
customer feedback or market research.

- Testimonials from Beta Testers or Early Adopters:

- Availability Date and Purchasing Information: Confirm
with sales and distribution teams.

FOUNDER STRATEGY: BUILDING PR CONFIDENCE WITH Al

STEP 1: START EACH PROMPT WITH “YOU ARE A PUBLIC RELATIONS AND STORY TELLING

EXPERT"...

STEP 2: USE THESE PROMPTS TO OUTLINE YOUR PRESS RELEASES AND PITCHES.

STEP 3: EDIT Al OUTPUTS TO ENSURE THEY ALIGN WITH YOUR BRAND VOICE AND GOALS.
STEP 4: PAIR YOUR OUTPUTS WITH A ROBUST MEDIA STRATEGY (LIKE OUR CHEAT SHEET
ADVISES).




PRESS/MEDIA RELEASE Al PROMPTS

5 Award Recognition
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6 Funding Announcement

Prompt:

- Compose a press release announcing our recent award win,
[award name]. Describe the significance of this recognition,
what it means for our company, and how it validates our
efforts in the industry.

Information Needed:

- Name of the Award and Awarding Body: Verify from the
award notification or official body.

- Criteria for Winning and Significance: Review award
guidelines or consult with the awarding organization.

- Quotes from Leadership or Team Members: Solicit input
from those involved in achieving the recognition.

- Impact on the Company: Analyze internal reports or
strategic reviews.

- Future Plans to Build on This Achievement: Develop with
strategic and planning teams.

? Sustainability Initiative

Prompt:

- Draft a press release highlighting our new sustainability
initiative. Explain the steps we are taking to reduce our carbon
footprint and the positive impact this will have on the
environment and our community.

Information Needed:

- Description of the Sustainability Initiative: Develop with
sustainability or corporate responsibility teams.

- Specific Steps Being Taken: Collaborate with operations or
environmental teams.

- Environmental and Community Impact: Analyze reports from
environmental assessments or community outreach.

- Quotes from Leadership or Sustainability Experts: Obtain
from involved executives or external experts.

- Long-term Sustainability Goals: Define with strategic
planning or sustainability teams.

Prompt:

- Write a press release to announce our recent funding
round, including the amount raised, leading investors, and
how the funds will be utilized to further our mission and
expand our operations.

Information Needed:

- Amount Raised and Funding Round (e.g., Series A):
Confirm with finance or investor relations teams.

- Leading Investors and Notable Participants: Gather from
investment agreements or announcements.

- Purpose of the Funds and Strategic Goals: Discuss with
executive leadership or strategic planning teams.

- Quotes from Investors and Company Leadership: Request
quotes from investors and key executives.

- Upcoming Milestones or Projects: Outline from strategic
roadmaps or project plans.

8 Leadership Change

Prompt:
- Create a press release announcing a change in
leadership, such as a new CEO or board member. Include
the individual's background, their vision for the company,
and how they will drive future growth.

Information Needed:

- Name and Position of the New Leader: Confirm from HR
or official announcements.

- Background and Credentials: Compile from resumes,
CVs, or professional bios.

- Vision for the Company: Discuss with the new leader or
strategic planning teams.

- Impact on Company Strategy and Culture: Analyze with
HR or strategic teams.

- Quotes from the New Leader and Board Members:
Request from involved individuals.



MEDIA BESPOKE PITCHING Al PROMPTS

UhiqUeIStory Angle IO Expert Commentary/Thought

Prompt:

- Draft a media pitch that offers a unique story angle about
our company, focusing on [unique aspect]. Highlight why this
story would be compelling to their audience and any
exclusive insights we can provide.

Information Needed:

- Unique Aspect of the Company or Product: Identify from
internal innovations or unique selling propositions.

- Relevance to Current Industry Trends or News: Research
industry reports or news articles.

- Potential Impact on the Audience: Analyze market research
or customer feedback.

- Exclusive Insights or Data Available: Gather from internal
data analysis or research teams.

- Contact Information for Follow-up: Provide details for media
relations or PR contacts.
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Leader/Talking Head Interview

Prompt:

- Create a media pitch positioning our CEO as an expert
commentator on [industry topic]. Include their credentials
and offer insights they can provide on current industry
trends or news.

Information Needed:

- CEO's Credentials and Expertise: Compile from
professional bios or past speaking engagements.

- Current Industry Trends or News Topics: Research
industry publications or news sources.

- Unique Insights or Perspectives Offered: Develop with
input from the CEO or industry experts.

- Availability for Interviews or Commentary: Coordinate
with the CEQ’s schedule or assistant.

- Contact Information for Scheduling: Provide details for
media relations or executive assistants.

YOUR PROMPTS ARE ONLY AS GOOD AS THE STORY AND
= BACKGROUND YOU FEED THE Al MACHINE.

1o
Q ¢ ) FIND YOUR NEWS [ /' KEEP SIGNED UP FOR ACCESS TO
3 < % OUR FULL PACKAGE OF TRICKS
o o R B
. o’ ) TO TEE UP YOUR MEDIA RELATIONS STRATEGY AND
\ A . PLANS WITHOUT PAYING AGENCY PRICES OR RETAINERS.
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II Media Event Invite

Prompt:

- Write a press invitation email for an upcoming event, detailing exclusive access

opportunities for journalists and key topics of interest.

Information Needed:

- Event Details and Date: Confirm with event planning or marketing teams.
- Exclusive Access Opportunities for Journalists: Develop with PR or media relatio

teams.

- Key Topics or Highlights of the Event: Coordinate with event organizers

or speakers.

- Registration or RSVP Information: Confirm logistical details with event coordinators.
- Contact Information for Further Questions: Provide details for media relations or

event contacts.




PODCAST PITCH Al PROMPTS

Ie Podcast Guest Proposal

13 Podcast Topic Suggestion

Prompt:

- Write a podcast pitch proposing our founder as a guest.
Highlight their expertise, interesting personal stories, and the
value they can bring to the podcast’s audience.

Information Needed:

- Founder's Background and Expertise: Compile from
professional bios or past interviews.

- Interesting Personal Stories or Experiences: Gather from
personal anecdotes or past speaking events.

- Topics They Can Discuss Relevant to the Podcast: Develop
with input from the founder and marketing teams.

- Value They Bring to the Podcast's Audience: Analyze
audience demographics or podcast themes.

- Availability for Recording: Coordinate with the founder’s
schedule or assistant.

EMAIL Al PROMPTS

'Il.l Investor Update Email

Prompt:

- Compose an investor update email summarizing recent
progress, key metrics, upcoming milestones, and any
challenges being addressed.

Information Needed:

- Recent Progress and Achievements: Gather from internal
reports or project updates.

- Key Metrics and Financial Performance: Obtain from finance
or analytics teams.

- Upcoming Milestones and Goals: Develop with strategic
planning or project management teams.

- Challenges and Solutions Being Addressed: Discuss with
operational or strategic teams.

- Contact Information for Further Inquiries: Provide details for
investor relations or executive contacts.

Prompt:

- Draft a podcast pitch suggesting a topic for discussion,
such as [topic]. Explain why this topic is relevant and
compelling for the podcast's audience.

Information Needed:

- Suggested Topic and Relevance: Research industry trends
or podcast themes.

- Key Points or Questions to Explore: Develop with input
from subject matter experts.

- Connection to the Podcast's Themes: Analyze past
episodes or podcast descriptions.

- Potential Guest Speakers or Experts: Identify from
industry networks or professional contacts.

- Resources or Data to Support the Discussion: Gather from
internal research or external studies.

Customer Appreciation
Email

Prompt:

- Draft a customer appreciation email thanking them for
their support, highlighting recent achievements, and
sharing upcoming features or services.

Information Needed:

- Recent Achievements Enabled by Customers: Gather
from sales or customer success teams.

- Upcoming Features or Services: Collaborate with
product development or marketing teams.

- Special Offers or Discounts as a Thank You: Develop
with sales or marketing teams.

- Quotes or Testimonials from Customers: Collect from
customer feedback or testimonials.

- Contact Information for Feedback or Support: Provide
details for customer service or support teams.




ULTRA GPT Al LAYERED PROMPT FOR MEDIA

RELEASE

1. HEADLINE

PROMPT:

"GENERATE A CONCISE, ENGAGING HEADLINE SUMMARIZING THE MAIN NEWS.
USE FEWER THAN 15 WORDS AND FOCUS ON THE MOST NEWSWORTHY
ASPECT."

EXAMPLE INPUT:

"ANNOUNCING A $5M SERIES A FUNDING ROUND TO REVOLUTIONIZE Al IN
HEALTHCARE."

2. SUBHEADLINE

PROMPT:

"WRITE A SUBHEADLINE EXPANDING ON THE HEADLINE. HIGHLIGHT THE KEY
BENEFIT OR IMPACT OF THE ANNOUNCEMENT IN ONE SENTENCE."

EXAMPLE INPUT:

"FUNDING WILL DRIVE INNOVATION IN PREDICTIVE HEALTHCARE
TECHNOLOGIES, BENEFITING PROVIDERS AND PATIENTS GLOBALLY."

3. INTRODUCTION (LEDE/HOOK)

PROMPT:

"CRAFT A COMPELLING OPENING PARAGRAPH. INCLUDE THE "WHO, WHAT,
WHEN, WHERE, AND WHY" IN A WAY THAT GRABS ATTENTION. ENSURE THE
TONE IS JOURNALISTIC AND CONCISE."

EXAMPLE INPUT:

"[COMPANY NAME], A LEADER IN [INDUSTRY], HAS CLOSED A $5M SERIES A
FUNDING ROUND LED BY [INVESTOR NAME]. THIS FUNDING MILESTONE
POSITIONS THE COMPANY TO ENHANCE ITS AI-POWERED SOLUTIONS,
TARGETING PREDICTIVE ANALYTICS IN HEALTHCARE DELIVERY."

4.BODY CONTENT WITH KEY DETAILS

PROMPT:

*"DEVELOP THE MAIN BODY OF THE RELEASE, EXPANDING ON THE FOLLOWING
POINTS:

« THE SPECIFICS OF THE ANNOUNCEMENT (E.G., PRODUCT, MILESTONE,
PARTNERSHIP).
»  WHY IT MATTERS TO THE AUDIENCE OR INDUSTRY.
» SUPPORTING DATA OR STATS.
« UNIQUE FEATURES OR BENEFITS OF THE SUBJECT."*
EXAMPLE INPUT:

"THE FUNDING WILL BE USED TO ACCELERATE PRODUCT DEVELOPMENT,
EXPAND THE TEAM, AND BUILD PARTNERSHIPS WITH MAJOR HEAL THCARE
PROVIDERS. [PRODUCT/NNOVATION NAME] IS DESIGNED TO REDUCE DIAGNOSTIC
ERRORS BY 20% USING AL"

FINAL CHECK: ENHANCING OUTPUTS

+ REVIEW FOR CLARITY & ALIGNMENT: ENSURE THE TONE ALIGNS WITH YOUR BRAND VOICE.
« CUSTOMIZE THE QUOTES: TAILOR THEM TO REFLECT YOUR LEADERSHIP'S AUTHENTIC

PERSPECTIVE.

« ADD MULTIMEDIA: MENTION AVAILABILITY OF SUPPORTING VISUALS OR LINKS FOR JOURNALISTS.
« BYINPUTTING STRUCTURED, DETAILED PROMPTS INTO GPT ULTRA, YOU'LL CREATE POLISHED
DRAFTS READY FOR REFINEMENT AND DISTRIBUTION. THIS ENSURES FOUNDERS AND TEAMS

SAVE TIME WHILE MAINTAINING PROFESSIONAL STANDARDS.
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Is Step-by-Step Inputs for Each Section

5. QUOTES
PROMPT:
*"GENERATE TWO QUOTES:
 ALEADERSHIP QUOTE HIGHLIGHTING THE VISION BEHIND THE
ANNOUNCEMENT.
« ACONTEXTUAL QUOTE FROM A STAKEHOLDER, PARTNER, OR
CUSTOMER EMPHASIZING THE IMPACT."*

EXAMPLE INPUT:

"CEO [NAME] SAYS, 'THIS FUNDING UNDERSCORES THE GROWING DEMAND
FOR Al SOLUTIONS IN HEALTHCARE. WE'RE EXCITED TO PIONEER
ADVANCEMENTS THAT WILL IMPROVE PATIENT OUTCOMES."

INVESTOR [NAME] ADDS, "WE BELIEVE IN [COMPANY NAME]'S VISION TO
TRANSFORM HEALTHCARE, AND WE'RE THRILLED TO SUPPORT THEIR
JOURNEY."”

6. CALL-TO-ACTION

PROMPT:

"WRITE A CLOSING PARAGRAPH ENCOURAGING THE AUDIENCE TO TAKE
ACTION, WHETHER VISITING A WEBSITE, ATTENDING AN EVENT, OR
REACHING OUT FOR MORE INFORMATION."

EXAMPLE INPUT:

"LEARN MORE ABOUT OUR SOLUTIONS AT [WEBSITE LINK]. FOR MEDIA
INQUIRIES, CONTACT [PRESS CONTACT DETAILS]."

7. BOILERPLATE ABOUT THE COMPANY

PROMPT:

"GENERATE A BOILERPLATE PARAGRAPH SUMMARIZING THE COMPANY'S
MISSION, FOUNDING DATE, CORE ACTIVITIES, AND NOTABLE
ACHIEVEMENTS."

EXAMPLE INPUT:

»[COMPANY NAME], FOUNDED IN [YEAR], SPECIALIZES IN [CORE FOCUS].
HEADQUARTERED IN [CITY], THE COMPANY HAS BEEN RECOGNIZED FOR
[SPECIFIC ACHIEVEMENTS]. FOR MORE INFORMATION, VISIT [WEBSITE
LINK]."

8. PRESS CONTACT INFORMATION

PROMPT:

"LIST THE PRESS CONTACT DETAILS, INCLUDING NAME, EMAIL, PHONE
NUMBER, AND SOCIAL MEDIA HANDLES."

EXAMPLE INPUT:

"PRESS CONTACT: [NAME], [EMAIL ADDRESS], [PHONE NUMBER],
[LINKEDIN/TWITTER HANDLES]."




0P

WHEN AND WHY ENGAGE THE PR EXPERTS OR AGENCY HELP?

When to Engage the PR Experts

Think of Public Relations (PR) as your trusty sidekick, swooping in to help when
your story needs that extra pizzazz. Here's when you should give them a call:
PR to the rescue for:
e Carving Out Your Story:
o When finding the 'wow' factor in your story feels like finding a needle in a
haystack.
o If your story has lost its way and needs a compass to align with your mission
and audience.
o When linking your awesome product or groundbreaking innovation to the
bigger picture feels like a puzzle you can't solve.
e Weaving a Tale with Heart:
o If you want to put the spotlight on the real people driving your innovation
(the heroes, the dreamers, the change-makers).
o When you need a guru to help you decide who should be the 'lead
character' in your story.
e Masterminding Story Directions:
o When you aspire to spin your story into a web of narratives, each catered to
a different audience or location.
o If untangling your complex story to make it media-friendly feels like solving
a Rubik's cube.

Media - When to Reach Out

Call in the PR cavalry when you're ready to shout your story from the media
rooftops:
e Cultivating Media Connections:
o If your contact list is looking a bit thin and you need a little black book full
of journalists and influencers.
o When you're ready to move beyond paid ads and social campaigns and step
into the spotlight of earned media coverage.
¢ Tailoring and Launching Pitches:
o If you need a wordsmith to refine your pitches so they hit the mark with
every journalist or outlet.
o When crafting a concise, captivating pitch with a clear call to action feels
like trying to write a bestselling novel.
e Polishing Press Releases:
o |f you've got the bones of a press release but need a pro to make it shine
and tick all the media boxes.
o When you need an expert touch to elevate your release's tone, structure,
and storytelling.
e Streamlining Outreach:
o |f you're gearing up for a big outreach campaign and need a mastermind to
plan your strategy.
o When figuring out the right timing and frequency for follow-ups feels like a
game of chess you're not sure how to win.
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Why Engage PR Experts?

Expertise in Storytelling:

Navigating the sales narrative can feel like traversing
through a labyrinth. PR pros are the wizards who can turn
techno-babble into tantalizing tales that charm the socks
off journalists and readers alike.

They're like the love child of Sherlock and Google Trends,
connecting your story with what's hot and happening for
that extra oomph.

Connections and Street Cred:

PR agencies and experts are like that friend of a friend
who can get you into exclusive parties, boosting your
chances of rubbing elbows with the media.

Their seal of approval on your outreach efforts is like a
secret handshake that screams "we mean business."

Time is Money, Honey:

They roll up their sleeves, crafting tailor-made pitches,
playing phone tag, and tracking follow-ups so you can
keep your eyes on the prize - your business.

With a PR pro by your side at the right moment, founders
can morph their storytelling, streamline their media
outreach, and etch their brand into the atmosphere.

WE CAN HELP YOU TELL IT.
WITH OR WITHOUT CHAT GPT.

BOOK A FREE CONSULT BY ACCESSING

OUR QUICK ONBOARDING FORM, OR
BOOK DIRECTLY WITH THERESA



https://www.startmeuppr.com/onboarding-form/
mailto:theresatayler@startmeuppr.com
mailto:theresatayler@startmeuppr.com

YOUMIGHT NEED PR IF...

YOU HAVE A STORY THAT NEEDS TELLING

IF YOU NEED TO CREATE AWARENESS FOR YOUR BUSINESS, INNOVATION, OR STARTUP

WE ARE THE BUREAU FOR EVERY EMERGING, INNOVATIVE ENTREPRENEUR, ARTIST, SHIT

DISTURBER & TEAM IN THE GALAXY

WE COMBINE AND GROW STRATEGY AROUND:

« WWW.STARTMEUPPR.COM

*

o @INSTA

o @LINKEDIN *

o @TIKTOK N
FOUNDER: #

THERESATAYLER@STARTMEUPPR.COM !

CONTENT AND BRAND STORYTELLING STRATEGY

MEDIA + PUBLIC RELATIONS

THOUGHT LEADERSHIP

WORD OF MOUTH (SOCIAL MEDIA)

COMMUNICATIONS STRATEGY



https://www.startmeuppr.com/
https://www.instagram.com/startmeuppr/
https://www.linkedin.com/company/start-me-up-pr-inc/
https://www.tiktok.com/@startmeuppr
mailto:theresatayler@startmeuppr.com

